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Biraghi, S., Gambetti, R., Dalli, D., Production beyond consumption: conceptualizing productive
consumption for self-representation, ACR 2016

Biraghi, S., Gambetti, R., Dalli, D., A new look at cooking: It's not about eating! Prepare and
exhibit food as identity representation, CCT 2016

Dalli, D., Fortezza, F., From Market to Social Exchange through Recirculation Markets. The
Case of a Barter Community (Zerorelativo), CCT 2016

Dalli, D., Fortezza, F. From ownership to sharing, through barter communities. Aims,
behaviors, and value at Zerorelativo.it, under review (RR)

Bardhi, F., Corciolani, M., Dalli, D. Consumption Resource Acquisition. Ownership, Access, and
Market Mediation, under review (RR)

Prosumption tribes: how consumers collectively rework brands, products, services, and
markets, in SAGE Handbook of Consumer Culture, Pauline McLaran (ed.), London: Sage.

Biraghi, S., Dalli, D., Gambetti, R. Cooking for what? Preparing food for identities
representation

Tuan, A., Corciolani, M., Dalli, D. Virtual CSR vs Virtual Consumer dialogues as co-creation
platforms of stakeholder and brand identities

Pedeliento, G., Andreini, D., Dalli, D. The local(s) as the new global? Local brands in the new
premium market for spirits: the case of Gin Mare from Spain

Corciolani, M., Dalli, D., Gandolfo, A., Giuliani, E., Humphreys, A., Tuan, A., Corporate Social
Responsibility disclosure in Emerging Countries. Evidence from a content analysis of CSR and
Annual Reports

Siano, A., Vollero, A., Dalli, D. Negotiated brand, Sinergie 2016

Journal articles

Galvagno, M., Dalli, D. (2014). Co-creating value with customers: literature review and
bibliometric analysis, Managing Service Quality, 24 (6): 643-683.

Caru, A., Cova, B., Dalli, D. (2014). Mediterranean marketing and southern thinking:
retrospects and prospects, Journal of Consumer Behaviour, 13 (3): 157-163.

Corciolani, M., Dalli, D. (2014). Gift-giving, sharing and commodity exchange at
Bookcrossing.com: new insights from a qualitative analysis, Management Decision: 52 (4):
755-776.

Sebastiani, R., Montagnini, F., Dalli, D. (2013) Ethical consumption and new business models
in the food industry. Evidence from the Eataly case, Journal of Business Ethics, 114 (3): 473-
488.

Casarotto, S., Ricciardi, E., Romani, S., Dalli, S., Pietrini, P. (2012) Covert brand recognition
engages emotion-specific brain networks, Archives Italiennes de Biologie, 150 (4): 259-273

Jafari, A., Firat, F., Suerdem, A., Dalli, D., Askegaard, S. (2012) Non-Western contexts: the
invisible half, Marketing Theory, 12 (1): 3-12.



Romani, S., Grappi, S., Dalli, D. (2012) Emotions that drive consumers away from brands:
measuring negative emotions toward brands and their behavioral effects, International Journal
of Research in Marketing, 29 (1): 55-67.

Dalli, D. (2011) La valutazione della ricerca nelle scienze aziendali: aspettative e istanze
individuali, professionali e istituzionali, Sinergie, 86: 33-47.

Cova, B., Dalli, D., Zwick, D. (2011) Critical perspectives on consumers' role as “producers”:
broadening the debate on value co-creation in marketing processes, Marketing Theory, 11 (3):
231-241.

Montagnini, F., Sebastiani, R., Dalli, D., (2011) I movimenti di consumatori all’assalto del
mercato: la rivoluzione “lenta” di Eataly, Finanza, Marketing, Produzione, Marzo, 4-2010.

Varaldo, R., Dalli, D., Resciniti, R., Tunisini, A. (2010) Marketing e intangibles per la
competitivita delle medie imprese italiane, Economia e Diritto del Terziario, 22 (2): 207-225.

Dalli, D., Romani, S., Sadeh, H., (2010) Consumer - brand relationships in West Bank. Non-
western grounded theory? Finanza, Marketing, Produzione, 27 (4): 48-64.

Dalli, D. (2009) Consumers as producers. Who produces value for whom? Sinergie - Quaderni,
16, dicembre: 53-66.

Cova, B., Dalli, D. (2009) Working Consumers: The Next Step in Marketing Theory? Marketing
Theory, 9 (3): 315-3309.

Dalli, D. (2008) Editoriale: la crisi della domanda. Consumatori in crisi /o mercato in
trasformazione?. Mercati e competitivita, 3: 1-6.

Dalli, D., Corciolani, M. (2008) Collective forms of resistance: the transformative power of
moderate communities. Evidence from the Bookcrossing case. International Journal of Market
Research, 50 (6): 757-775.

Cucco, R., Dalli, D. (2008) Fiat500wantsyou. Un caso di convergenza tra retro-marketing,
cooperative innovation e community management. Economia & Management, 2: 53-72.

Dalli, D. (2006) Introduzione al numero monografico sul comportamento del consumatore.
Mercati e competitivita, 3 (1): 1-2.

Dalli, D., Romani, S., Gistri, G. (2005) Le marche sgradite: |'altra faccia delle preferenze del
consumatore. Costruzione e validazione di una scala di misurazione. Micro&Macro Marketing,
12 (3): 445-466.

Dalli, D. (2005) Il product placement cinematografico: nuove dimensioni del branding.
Economia & Management, 4: 79-90.

Dalli, D. (2004) La ricerca sul comportamento del consumatore: lo stato dell’arte in Italia e
all’estero. Mercati & Competitivita, 1 (0): 45-65.

Book chapters

Dalli, D. (2014). Nuovi modelli di business per un consumo etico e sostenibile, in Dalli, D.,
Fornari, D. (a cura di) Le discontinuita d‘impresa. Dal mondo degli orologi al mondo delle
nuvole, Egea.

Dalli, D., Gistri, G., Pace, S., Romani, S. (2013) Le scelte dei consumatori e le conseguenze
per le marche. In Belfanti, M. (a cura di) Chi ha paura della contraffazione? Il mercato dei falsi
tra strategie economiche e comportamento dei consumatori, Egea.



Wiedmann, K., Hennigs, N., Behrens, S., Santos, C.R., Pertejo, A.R., Kuster, I., Ganassali, S.,
Moscarola, J., Dalli, D., Corciolani, M., Laaksonen, P., Turley, D., Kenyon, A. (2013). Consumer
Culture: Literature Review, in Santos, C., Ganassali, S., Casarin, F., Laaksonen, P., Kaufmann,
H.R. (eds.) Consumption Culture in Europe: Insight into the Beverage Industry, IGI Business
Science Reference.

Dalli, D. (2012) Consumare senza comprare. Nuovi modelli di condivisione, scambio e consumo
di beni, servizi, risorse ed esperienze, in Scritti in onore di Stefano Podesta, Egea.

Dalli, D., Romani, S. (2012) Mediterranean shoes conquer the world. Global branding from
local resources: The Camper case. In L. Pefaloza, N. Toulouse, L. Visconti (Eds.), Marketing
Management: A cultural perspective, Routledge.

Dalli, D., Lanzara, R. (2011) La Servitization dei prodotti, in Varaldo, R., Cinquini, L., Di Minin,
A. (eds.), Nuovi modelli di business e creazione di valore: la Scienza dei Servizi, Springer.

Cotta Ramusino, E., Dalli, D., Onetti, A. (2012) L'interazione impresa-cliente per lI'innovazione
di prodotto/servizio: il caso Fineco. In Pilotti, L. (a cura di), Creativita, Innovazione e
Territorio. Ecosistemi del valore per la competizione globale, Il Mulino.

Dalli, D. (2010) Il ruolo del consumatore nei processi di marketing, in AA.VV., La scuola di
Riccardo Varaldo. Relazioni personali e percorsi di ricerca, Pacini.

Cova, B., Dalli, D. (2009) The linking value in experiential marketing. Acknowledging the role
of working consumers. In Maclaran, P., Saren, M., Stern, B., Tadajewski, M. (Eds.), Handbook
of Marketing Theory, Sage, pp. 476-493.

Dalli, D. (2009) Il gruppo di lavoro, la ricerca, le imprese in Varaldo, R., Dalli, D., Resciniti, R.,
Tunisini, A. (2009). Un tesoro emergente. Le medie imprese italiane dell’era globale, Angeli,
pp. 21-29.

Dalli, D. (2009) L'imprenditorialita in Varaldo, R., Dalli, D., Resciniti, R., Tunisini, A. (2009). Un
tesoro emergente. Le medie imprese italiane dell’era globale, Angeli, pp. 148-162.

Dalli, D., Resciniti, R., Tunisini, A. (2009) Conclusioni in Varaldo, R., Dalli, D., Resciniti, R.,
Tunisini, A. (2009). Un tesoro emergente. Le medie imprese italiane dell’era globale, Angeli.

Dalli, D., Romani, S. (2009) Il comportamento del consumatore, in Manuale di Marketing,
Societa Italiana di marketing, Il Sole 24 Ore.

Dalli, D., Romani, S. (2007) Pasta and the Young Italians: Consumption Experiences and
Product Meanings. Consuming Experience, Routledge, pp. 65-78.

Dalli, D., Gistri, G. (2006) Product placements in movies: the point of view of the consumer.
In-Film Advertising: Brand Positioning Strategy, P. Kanchan (Ed), ICFAI University Press, isbn
8131404862

Dalli, D., Romani, S. (2006) Marketing e marche mediterranee. Il caso Camper. Marketing
mediterraneo. Tra metafora e territorio, A. Caru, B. Cova (Eds), Egea.

Dalli, D., Romani, S. (2003) Acquirenti e processi d'acquisto dei prodotti di marca
commerciale. Branding distributivo, G. Lugli (Ed), Egea.
Books

Dalli, D., Fornari, D. (2014) Le discontinuita d'impresa. Dal mondo degli orologi al mondo delle
nuvole, Egea.



Dalli, D., Romani, S. (2011). Il comportamento del consumatore. Acquisti e consumi in una
prospettiva di marketing, III ed. Angeli.

AA.VV. (2010). La scuola di Riccardo Varaldo. Relazioni personali e percorsi di ricerca, Pisa.

Varaldo, R., Dalli, D., Resciniti, R., Tunisini, A. (2009). Un tesoro emergente. Le medie imprese
italiane dell’era globale, Angeli.

Dalli, D., Gistri, G., Borello, D. (2008) Marche alla ribalta. Il product placement
cinematografico in Italia e la sua gestione manageriale, Egea.

Dalli, D., Romani, S. (2004). Il comportamento del consumatore. Acquisti e consumi in una
prospettiva di marketing, II ed. Angeli.

Dalli, D. e Romani, S. (2000). Il comportamento del consumatore. Teoria e applicazioni di
marketing, Angeli.

Presentations and proceedings

Local brands CCT 2016
Cooking for what CCT 2016
NPD vs. CSR Emac 2016
Acquisition Emac 2016

Corciolani, M., Dalli, D., Gandolfo, A., Giuliani, E., Tuan, A., (2015) What do emerging
economy firms actually disclose in their CSR reports? A longitudinal analysis, Workshop
Business Ethics, Bruxelles, November

Tuan, A., Corciolani, M., Gandolfo, A., Dalli, D. (2015) Investigating CSR Communication by
using automatic content analysis of CSR and Annual Reports. Evidence from Chinese firms,
Corporate Responsibility Research Conference, Marseille, September 16-18.

Biraghi, S., Dalli, D., Gambetti, R. (2015) Cooking forwhat? A typology of prosumption
practices in food preparation, Convegno Annuale Societa Italiana di Marketing, Torino, 21-23
Ottobre.

Tuan, A., Corciolani, M., Gandolfo, A., Dalli, D. (2015) Emerging economy multinational firms:
discovering topics and trends through the automatic content analysis of CSR and Annual
Reports, Convegno Annuale Societa Italiana di Marketing, Torino, 21-23 Ottobre.

Tuan, A., Corciolani, M., Gandolfo, A., Dalli, D. (2015) Corporate social responsibility disclosure
in emerging countries. Evidence from a content analysis of Chinese CSR and Annual reports,
6th EMAC Regional Conference 2015, Vienna, Austria, September 16-18.

Fortezza, F., Dalli, D. (2015) From ownership to sharing, through barter communities.
Motivations, behaviors, and value at Zerorelativo.com, AMS World Congress, Bari, 8-12 July

Pedeliento, G., Andreini, D., Dalli, D. (2015) The local(s) as the new global? Local brands in
the new super premium market for spirits. The case of Gin Mare from Spain. Brand Camp 3,
Innsbruck, 20-22 March

Biraghi, S., Dalli, D., Gambetti, R. (2015) Cooking for what? Preparing food for self
representation, ICR Workshop, Edinburgh, 15-17 April



Dalli, D. (2015) Traditional vs. “new” acquisition practices: how buying and renting compete
with sharing and gift exchange. Sharing the Challenges of Collaborative Consumption, CeRCLe
- Namur, April 24

Bardhi, F., Corciolani, M., Dalli, D. (2014) Modes of Access to Consumption Resources: Critique
and Development. Convegno Societa Italiana di Marketing, Modena, 18-19 Settembre.

Bardhi, F., Corciolani, M., Dalli, D. (2014) Access Based Consumption: Critique and
Development (special session). Consumer Culture Theory Conference, Helsinki, June 24-29.

Dalli, D., Barbarossa, C. (2014) Individual motives and collective experiences of ethical
consumption. The case of Ethical Purchasing Groups in Italy. Proceedings of the 43™ Emac
Conference, Valencia, June 3-6.

Lorenzoni, I., Dalli, D. (2014) Consumption is production. Home made pasta in Italy: the
object, the self, the others. Proceedings of the 43™ Emac Conference, Valencia, June 3-6.

Dalli, D., Fortezza, F. (2013) Dalla proprieta alla condivisione: nuovi modelli di consumo? Il
caso Zerorelativo, Convegno SIMktg, Milano, 3-4 Ottobre.

Dalli, D., Galvagno, M. (2013) The literature on co-creation. Bibliometric analysis and review,
American Marketing Association, Summer Conference, Boston, August 9-11.

Dalli, D., Galvagno, M. (2013) Co-creation theory: the emergence of a new field? Naples
Forum on Services, Ischia, June 18-21.

Corciolani, M., Dalli, D., Bardhi, F. (2013) Non-Ownership Consumption. Eiasm Workshop on
Interpretive Consumer Research, Brussels, April 11-12.

Dalli, D., Sebastiani, R., Barbarossa, C., Montagnini, F. (2013), The role of consumers in
ethical consumption oriented business models. Cases from the food industry. Proceedings of
the 42" Emac Conference, Istambul, June 4-7.

Dalli, D., Galvagno, M. (2013), The rise and development of co-creation theory: the role of
influential publications. Proceedings of the 42" Emac Conference, Istambul, June 4-7.

Dalli, D., Sebastiani, R. (2012) The role of consumers in the distribution and consumption of
food products: a Mediterranean perspective, Journée de la Consommation et du Marketing
Méditerranéen, Marseille, June 27-28, 2012.

Sebastiani, R., Montagnini, F., Dalli, D. (2011). How consumers shape the market: ethics and
value co-creation. Paper presented at The 2011 Naples Forum on Service, Capri, June 17-18.

Dalli, D., Cova, B., Hemetsberger, A. (2011). Consumption communities as agents of change in
the market process, Special Session at the 6™ Workshop in Interpretive Consumer Research,
Odense, May 2011.

Sebastiani, R., Montagnini, F., Dalli, D. (2011). L'anticonsumo nel settore alimentare: come i
consumatori plasmano il mercato. Atti del X Congresso Internazionale Marketing Trends, U.
Collesei, 1.C. Andreani (Eds): Paris, January 20-22, 2011.

Zarantonello, L., Pace, S., Dalli, D. (2010). Voluptas, Goddess of Sensual Pleasure: How
Consumers Deal with Pros and Cons of Voluptuary Consumption, Bradshaw, A., Hackley, C.,
Maclaran, P. (eds.). European Advances in Consumer Research, Royal Holloway University of
London, 2010.

Sebastiani, R., Montagnini, F., Dalli, D. (2010). Food culture and counterculture: Eataly and
the “making” of authenticity, Journée de la Consommation et du Marketing Méditerranéen,
Marseille, April 30, 2010



Dalli, D. (2010). Produzione, distribuzione e appropriazione del valore di mercato: il ruolo del
consumatore. Atti del IX Congresso Internazionale Marketing Trends, U. Collesei, J.C. Andreani
(Eds): Venice, January 21-23, 2010.

Dalli, D., (2009). Il ruolo dei consumatori nel processo di creazione e redistribuzione del valore
di mercato. Elementi teorici, evidenze empiriche e spunti critici. In Marchi, L., Marasca, S. (a
cura di), Le risorse immateriali nell’economia delle aziende, Atti del XXXII Convegno annuale
dell'Accademia Italiana di Economia Aziendale, Ancona, 24-25 Settembre 2009, Il Mulino,
Bologna, vol. I, pp. 313-322, isbn 978-88-15-13928-3.

Dalli, D., (2009). The role of consumers in market value creation. A critical review. Paper
presented at The 2009 Naples Forum on Service, Capri, June 17-18.

Romani, S., Sadeh, H., Dalli, D. (2009). Consumer - brand relationships in West Bank. Non-
western grounded theory? 5th Workshop in Interpretive Consumer Research, A. Caru, B. Cova,
A. Shankar (Eds), Milan, April 2-3, 2009

Varaldo, R., Dalli, D., Resciniti, R., Tunisini, A. (2009). I rapporti con il mercato delle medie
imprese italiane: risultati di una case study research. Atti del VIII Congresso Internazionale
Marketing Trends, U. Collesei, J.C. Andreani (Eds): Paris, January 16-17.

Romani, S., Grappi, S., Dalli, D. (2008). I feel uneasy with this brand! Consumers' negative
emotions to brands and behavioral responses. 1st International Conference on “"Consumption
and Consumer Resistance”, Paris, November 28, 2008

Cova, B. Dalli, D. (2008). From communal resistance to tribal value creation. 1st International
Conference on “Consumption and Consumer Resistance”, Paris, November 28, 2008

Romani, S., Sadeh, H., Dalli, D. (2008). When the brand is bad, I am mad! An exploration of
negative emotions to brands. Advances in Consumer Research, 36, eds. Ann L. McGill and
Sharon Shavitt, Duluth, MN: Association for Consumer Research, pp. 494-501.

Dalli, D. (2008). Consumers create market value? A critical appraisal. Seminar on ‘Service
Logic and Value Creation, Naples, Universita di Napoli Federico II, October 6.

Cova, B., Dalli, D. (2008). Working consumers: The Next Step in Marketing Theory. Consumer
Culture Theory Conference, Boston, June 19-22.

Casarotto, S., Ricciardi, E. Corciolani, M., Romani, S., Dalli, D., Pietrini, P. (2008). Covert
visual brand recognition results in a distinct modulation of emotional neuronal networks
according to the individual preference: a fMRI study. Connecs 2008 (Conference on
Neuroeconomics 2008), Copenhagen Business School, May 15-16.

Romani, S., Grappi, S., Dalli, D. (2008), Measuring negative emotions to brands, Association
Francaise du Marketing, Université Paris XII, Paris, May 14-15.

Dalli, D. (2008), Consumers and/or workers. An unexpected “alliance” between marketing
management and consumer culture theory toward consumers’ exploitation? Association
Francaise du Marketing, Université Paris XII, Paris, May 14-15.

Dalli, D. (2008). Consumers as producers. Who produces value for whom? Sinergie Workshop
on ‘Firms’ government: value, processes and networks, Naples, Universita Federico II, April 21,
2008.

Dalli, D., Corciolani, M., Sanna, F., Romani, S., Casarotto, S., Ricciardi, E., Pietrini, P. (2008).
Le basi neurologiche del rapporto tra il consumatore e la marca. Il contributo del neuro-
imaging alle ricerche di marketing. Atti del VII Congresso Internazionale Marketing Trends,
Venezia 17-19 Gennaio 2008", ISBN: 88-902459-2-1 / 978-88-902459-2-3



Aldas-Manzano, J., Bachmann, F., Dalli, D., Hennings, N., Kuster, 1., Moscarola, J., Vila, N.,
Zucchella, A. (2008). Cross-national differences in customer evaluation of sponsor-event
association. Atti del VII Congresso Internazionale Marketing Trends, U. Collesei, J.C. Andreani
(Eds): Venice, January 17-19.

Pietrini, P., Ricciardi, E., Casarotto, S., Sanna, F., Corciolani, M., Romani, S., Dalli, D. (2007).
Covert visual brand recognition modulates emotional neural networks: a fMRI study.
NeuroScience 2007, Proceedings of the 37th annual meeting of the Society for Neuroscience:
San Diego, November 3-7.

Romani, S., Grappi, S., Dalli, D. (2007). Measuring negative emotions toward brands. Third
Austrian-French-German Symposium on Quantitative Marketing: Cergy-Pontoise, September
21-22.

Romani, S., Grappi, S., Dalli, D. (2007). Consumers love, consumers hate. Measuring brand
negative emotions. Proceedings of the 23éme Congrés International de I'Association Francaise
du Marketing: Aix-les-Bains, May 30 - June 1.

Romani, S., Grappi, S., Dalli, D. (2007). Measuring negative emotions to brands. Implications
for brand strategy. Advertising and Consumer Psychology. New Frontiers in Branding:
Attitudes, Attachments, and Relationships. Association for Consumer Psychology Conference,
Santa Monica, June 7-9.

Dalli, D., Bartoli, M., Corciolani, M. (2007). Consumption between market and community:
emancipation from and/or identification with the market. Consumer Culture Theory
Conference, E. Fischer, J. Sherry (Eds), York University, Toronto, May 25-26.

Cova, B., Dalli, D. (2007). Community Made: From Consumer Resistance to Tribal
Entrepreneurship. European Advances in Consumer Research, 8, S. Borghini, M.A. McGrath, C.
Otnes (Eds.), Proceedings of the 2007 European ACR Conference, Milan, July 3-5.

Dalli, D., Corciolani, M. (2007). Consumption between market and community: evidence from
the Bookcrossing case. 4th Workshop in Interpretive Consumer Research, B. Cova, R. Elliott
(Eds), Marseille, April 26-27.

Dalli, D., Corciolani, M. (2007). Il consumo tra comunita e mercato. Evidenze empiriche dal
caso Bookcrossing. Atti del VI Congresso Internazionale Marketing Trends, U. Collesei, J.C.
Andreani (Eds), Paris, January 26-27. ISBN: 88-902459-1-3 / 978-88-902459-1-6.

Dalli, D., Grappi, S., Romani, S., Gistri, G. (2007). The Brand Dislike Construct: Scale
Development and Application to Actual Brands. Advances in Consumer Research, 34, G.
Fitzsimons, V. Morwitz (Eds): Proceedings of the 2006 Annual ACR Conference, Orlando,
October 23-25, 2006, issn 0098-9258.

Varaldo, R., Dalli, D., Resciniti, R. (2006). Marketing-non-marketing all’italiana. Virtd, limiti e
prospettive. Atti del V Congresso Internazionale Marketing Trends, U. Collesei, J.C. Andreani
(Eds), Venice, January 20-21. ISBN: 88-902459-1-3 / 978-88-902459-1-6.
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